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PROFESSIONAL SUMMARY
Data Science Graduate with a Master of Data Science from Deakin University (Distinction average) and 3 years’ experience across analytics and client-facing data roles. Currently Data Analyst at Weave UX, building predictive models and analysis for startup clients. Previously a Data Analyst at NielsenIQ, delivering sales and market insights to global FMCG brands including L’Oréal, P&G and Reckitt. Skilled in Python, SQL, Power BI and machine learning, and seeking Data Analyst, BI or Data Scientist roles in Australia.

EDUCATION
Deakin University	Melbourne, VIC
Master of Data Science | Distinction                                                                                                                July 2026            
Coursework includes Machine Learning, Deep Learning, Bayesian Learning and Graphical Models, Statistical Data Analysis, Data Wrangling, Modern Data Science, Cloud Automation Technologies, Database Fundamentals
Completed two industry capstone projects, working in cross-functional teams to solve real-world problems for clients, including the City of Melbourne.

Nehru Institute of Engineering and Technology                                                                          Coimbatore, India
Bachelor of Engineering in Aeronautical Engineering                                                             July 2018 – August 2022 
Built a strong foundation in mathematics, physics, modelling and simulation, analysing experimental and engineering data to solve complex technical problems.                           

WORK EXPERIENCE
Weave UX                                                                                                                                                           Remote
Data Analyst                                                                                                                              October 2024 – Present 
· Progressed from part-time Data Analyst to full-time Partner (Jul 2026), leading the data side of a boutique UX research and data consultancy for startup clients across India.
· Build predictive models and customer segmentation in Python, helping clients identify at-risk users and focus resources on their valuable customers, analysing 25,000 customer records and identifying 5 customer segments.
· Combine UX research findings with behavioural and product data to give founders evidence-based recommendations on product and design changes, informing 4 product decision across 3 client projects.
· Design and analyse A/B tests to measure the real impact of product changes on key metrics such as conversion and retention, evaluating 4 experiments involving 12,000 users.
· Built Power BI dashboards and SQL-based reporting that replaced manual reporting and gave clients an ongoing view of performance, delivering dashboards and reducing report preparation time by 70%.

NielsenIQ	    Chennai, India 
Data and Operations Analyst.                                                                                                October 2023 – July 2024
· Analysed retail sales and market trends for global FMCG clients including L’Oréal, P&G and Reckitt, uncovering insights that shaped product and growth strategy
· Presented findings directly to onshore client teams in regular live meetings, turning complex data into clear, actionable recommendations through multiple presentation to 3 clients and stakeholders.
· Cleaned and validated datasets of 10M+ records, improving data accuracy and reducing reporting errors
· Built automated dashboards and stakeholder reporting packs that cut manual analysis time and sped up client decision-making, reducing preparation time by 40% across 4 recurring reports.

Viva Energy Australia	Melbourne, VIC
Customer Service Representative (Part-Time)                                                                          October 2024 – Present
· Served 200+ customers daily in a high-volume retail environment, consistently meeting and exceeding satisfaction KPIs across busy shifts.
· Handle large-scale cash transactions, resolve complex issues, and uphold Shell’s quality standards.
· Trained new team members on the POS system, store procedures and customer service standards, helping them get up to speed quickly
INTERNSHIPS                                                                                                                                                           
Data Analyst Intern, Excelerate (Remote) | July – August 2023: Analysed Facebook ad campaign performance across 4 campaigns and led a small team of 5 as project manager, using A/B testing and dashboards to cut wasted spend by 12% and improve ROI from 20% to 28%.

Machine Learning Intern, MedTourEasy (Remote) | September – October 2023: Built and evaluated 4 supervised and unsupervised ML models on healthcare datasets containing 20,000 records
PROJECTS 

Capstone Project (1) – ReflexionPro (Athlete Wearable Tech): 
· Analyzed wearable sensor data across 50+ athlete profiles to surface performance trends, delivering findings to stakeholders in a cross-functional team of 10+. 
· Worked within an Agile methodology framework across cross-functional teams, completing 3 iterative sprint cycles to deliver performance tracking insights on time
Capstone Project (2) – Parking Utilization and Management (City of Melbourne): 
· Built an end-to-end analytics pipeline processing 4M+ City of Melbourne parking sensor records, developing occupancy prediction models to inform congestion reduction recommendations across 12 CBD zones.
· Visualised occupancy patterns by zone, time of day and day of week in Python across 36 months of data, and presented 7 findings and recommendations to company project leaders as part of a cross-functional team
Melbourne Housing Price Prediction: 
· Built and compared XGBoost and Random Forest models in Python to predict Melbourne house prices, using 15,000 property records and 20 features, achieving strong predictive accuracy through feature engineering and hyperparameter tuning. 
· XGBoost achieved an R² of 0.87 on held-out test data, outperforming Random Forest’s R² of 0.81, with location and land size emerging as the strongest price drivers.

CERTIFICATIONS
· Boston Institute of Analytics | Data Science and Business Analytics (2023)

SKILLS 
Programming: Python (Pandas, NumPy, Scikit-learn), SQL, R
Machine Learning: Supervised & Unsupervised Learning, Deep Learning, XGBoost, Random Forest, Predictive Modelling, Bayesian Modelling
Data: ETL Pipelines, Data Wrangling, Data Modelling, Git and GitHub
Analytics & Visualisation: Power BI, Tableau, Excel (Advanced), Statistical Analysis, A/B Testing, KPI Reporting
Professional: Stakeholder Management, Client Presentations, Agile Methodology

INTERESTS
AI and Emerging Technologies 

	
